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Executive Summary

- Area residents are interested in supporting new, local businesses in
Dayton, including suggestions for a Grocery/Market, Casual Dining, and
Local Art/Gift Shop. Several creative ideas were also proposed, such as
a hardware store, bike shop or bridal salon.

- Due to the lack of options in Dayton, most people currently drive the 20
minutes to shop in McMinnville and spend their grocery dollars there

- Most area residents dine out at least once per week and spend between
$25 and $50 on dinner for two (nearly a third spend over $50)

- Local Newspapers and Social Media are the top sources for local news
and information, and should be considered key advertising channels for
any new business in Dayton
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Local Purchase Preferences
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- People prefer to purchase Art,
Clothing, Flowers & Plants,
Gifts and Jewelry &
Accessories LOCALLY

- People are happy to purchase
Books & Magazines,
Computers & Electronics and
Toys & Games ONLINE

Prefer to Happy to Prefer to
Purchase Purchase Purchase
Locally Locally or Online

Online

Q: For each of the following categories of products, please indicate your preference for purchasing either in person at a local store or online. N=81
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New Business in Dayton

Grocery/Local Produce/Deli/Market ]
Casual/Local Restaurant ]
Local Art/Crafts/Gift Shop

Specialty Food/Health Food * People are most

Local Coffee Shop/Tea House

Retail/Second HandClothing: IntereSted In SUPportlng a
Gas station | local grocery, casual

Flower/Garden Shop

Wine Tasting/Wine Bar | restaurant, specialty food
S il store, and local gifts

Bakery ]
Pub/Bar/Brewery ] ShOp .
Hardware Store |

Dry Cleaners/Laundry
Antiques/Home Décor i

Drugstore/Phammacy | - Also of interest are local
Professional Offices (law/medical) COffee, ClOthlng, gaS

Pizza .

pet store | station and garden shop.
MusicVenue
Liquor Store :
Jewelry

Hobby/Game Shop - Some novel ideas include
Hote! laundry, hardware, bridal

Farmer's Market .
Bridal Shop | shop, and bike shop.
Book Store

Bike Shop ]
Barber Shop

0 5 10 15 20 25 30

Q: What new, local businesses would you be most excited to see and support in Dayton? N=69
NOTE: These are suggestions from respondents, not a tested level of interest in these kinds of businesses.

DOWNTOWN

DAYTON rooted.

Monday, April 15, 13




Grocery Shopping Location T

Dayton
Newberg - - Most people shop in
McMinnville, with

Newberg a second option

Salem .

Sherwood
Tualatin I

0% 20% 40% 0% 80% 100%

Q: Where do you typically do most of your grocery shopping? N=76
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Grocery Budget

Under §75

§75-899

§100 -

§150

§$200

§$300

§400

§500

S600 -

$700 or more
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-§199 .
-§399
-$599 -
$699 I
-
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Q: How much do you typically spend on groceries every month? N=80
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The maijority of people (76%)
spend less than $500 per
month on groceries, with only
24% spending more than
$500 per month
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Lunch Habits

At home

Bag lunch at I
work

Restaurant __

Wi Table
Service N
Fast Food or J—
Re staurant | —
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Nearly Once per Once per Never
everyday weex month

Q: Where do you typically eat lunch? N=81
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100%

- Most people eat lunch
at home or with a bag
lunch at work, but when
they eat out for lunch,
they most often choose
a fast food or take out
restaurant
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Dining Out Habits

Nearly every
night

Once a month

Once every 6
months

Once a year

Never

Q: How often do you dine out? N=81
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week
—_—

- Most people (63%) dine
out at least once per

+ 32% of people dine out
about once per month

40% €0%
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Dining Out Dinner Budget

- Most respondents
Under §25 - (52%) spend between
$25 and $50 on dinner
$51-875 - - 20% spend $25 or less
on dinner for two
$76-5100 -
+ 28% spend more than
Over $100 I $50 on dinner for two

0% 20% 40% €0%

Q: When you dine out, how much do you typically spend on a dinner for two, including both food and beverages? N=81
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Dining Out Preferences

Mexican
Casual Dining/Bistro
Coffee House

American

Chinesg/Thai |

Pizza -

Health Food

Bar & Grill

Fast Food —

Family Style
Seafood

Steakhouse

Diner

Italian

Chain

Formal Dining

Buffet

0% 10% 20% 30% 40% 50% 60% 70% 80%

B Often M Occasionally © Rarely M Never

Q: What types of restaurants do you usually visit? N=81
DOWNTOWN

DAYTON

Top 1 Box: The most
popular cuisines include
Mexican, American,
Chinese/Thai, Coffee
Houses, and Casual
Dining

Top 2 Box: The most
frequented types of
restaurants include
American, Mexican,
Casual Dining, Pizza,
Coffee House, Chinese/
Thai, Italian, and Bar &
Grill
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Important Restaurant Elements I

Menu Selection - Menu Selection and Price are the
two most important aspects when
1 selecting a restaurant

Price

Service
Convenience - Least important are Name
] Recognition and Entertainment
Location
Atmosphere

l - While Coupons/Discounts may pique
Family Friendly consumers’ interest, they are not a
determining factor in final decision

Coupons/Discounts

Entertainment

Name Recognition

Q: Please rank the following in terms of which is most important to you in choosing a restaurant, with #1 being the MOST important. N=80
NOTE: Graphed as weighted average
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Influences on Dining Choice

Recommendatio
n from
friend,...

Customer
Review Site
(e.g., Yel...

Re staurant
Food Blogger

Newspaper
Food Critic

Restaurant's
Website

Google Search

Food Network
Show

Reservation
Website

{e.g.,...
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Alot of Some Little No
influence influence influence influence

20% 40% 80%

Personal Recommendations have
a lot of influence on what new
restaurant to try

Review Sites, Restaurant Websites,
Newspaper Critics and Bloggers are
also influential on new restaurant
selection and trial

Reservation Websites like
OpenTable appear to be least
influential, however there are a
select few that are very influenced
by this channel

Q: When looking for a new restaurant to try, how much influence do the following have on your decision of where to dine? N=81
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Local Community News Sources

Newspapers (e.g., Oregon Wine Press, Newberg Graphic

Magazines (e.g., Portland Monthly, MIX Magazine

Local T\

Radic

Online Search (e.g., Google

Local Websites (e.g., www.daytonoregon.org

Social Media (e.g., Twitter, Facebook

AL

80%
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People most often use Local
Newspapers and Social Media
to learn about what’s going on
in their local community

Radio and Local TV hardly ever
are used as a key source of
information

Q: How often do you use the following as a source of information about what's going on in your local community? N=79
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Respondent Demographics

Gender

0% 20% 40%

Household Income

$100,000 to
$149,999 21.33%
51 50'000 e - 1“
More
0% 20% 40%
DOWNTOWN

DAYTON

80% 80%

Age Bracket

17 or younger I 1.23%

18-20 Izm
21-28 . 617%
30-39 23.46%
oo
50-59 28.40%
60 or older - 17.28%
0% 20% 40%

Employment Status

Employed
e L e

parttime

Qut of work
and looking 250%
for work

Qut of work
butnot § 1.25%

currently...

e ] s

A homemaker 12.50%

A student I 1.25%

Retired - 12.50%

Disabled/Unab I 250%

le to work

0% 20% 40%

80%
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Respondent Demographics

Q: Where do you live? Q: Where do you work?

o N -~ - I
Newberg . 484% Newberg - 1250%
Dundee l 484% Dundee - 10%

Layfayette I1.01$ Layfayette I 250%
Amity Im Amity Izm
Carlton 1 1.61% Carlton
McMinnville I1m§ McMinnville - 25%
Sherwood Iun% Sherwood Izm
Portland I1.01$ Portland . 5%
0% 20% 40% 80% 20% 0% 20% 40%
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Methodology

* A 20 question survey was fielded in March 2013 to gather
insights into local residents’ shopping and dining behaviors
and preferences

* Links to the online SurveyMonkey survey were directly
sent to attendees to Dayton Forward meetings and posted
on the Dayton website and Facebook page

- The survey was fielded in English

- A total of 81 people responded to the online survey
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